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STRONG RECOVERY IN THE EUROPEAN AND AMERICAN MARKETS  

 

In the 1st half of 2022 (H1 22) Club Med saw its business volume increase by more than 
300% compared to the 1st half of 2021 (H1 21) when ski resorts were closed in France, 
and international travel was largely restricted.  
In total, Club Med recorded a turnover of €811 million in H1 22, only 10% lower than in 
H1 19.  
 
Still affected by the Covid-19 crisis, the trend in Club Med's business volume has 
evolved differently in various geographical areas.  
 
In Europe and the Americas (North and South), the 5th wave of Covid-19 impacted 
activity until February. From March, Club Med experienced a very strong rebound taking 
advantage of the "Revenge Travel" phenomenon:  
 

• Europe returned to the level of H1 19 (-1%), despite concerns stemming from the 
war in Ukraine, and capacity being down by 19%; 
 

• The Americas were up 22% compared with H1 19, due to several reasons: the 
“Revenge Travel” phenomenon in the United States and Canada from the end of 
February, the success of the new Club Med Québec Charlevoix in Canada and Club 
Med Miches in the Dominican Republic, and a strong domestic demand in Brazil. 
 

In Asia, and particularly in China, the borders closure and confinement measures have 
not allowed activity to return to pre-pandemic levels: Asia was therefore at -73% in H1 
22 compared with H1 19, a significant decrease directly linked to the impact of Covid-
19 and a decrease in capacity of -23%. 
 
 
Occupancy rates in Europe and the Americas were close to those in H1 2019.   

 
The ADR (average daily rate: average price per day) amounted to €214, up 19% 
compared with H1 19.  
This increase is mainly due to the implementation of upscaling and massive 
investments in recent years, which have changed the portfolio of Club Med Resorts, 
with 95% of capacity now in the high-end (Premium) and very high-end (Exclusive 
Collection) categories. 
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Thanks to the strong performances of Europe and the Americas, and despite the impact 
of Covid in Asia, operating income was €60 million compared to a loss of €(231)m in H1 
21, massively affected by the health crisis. 
 
 
Adjusted EBITDA amounted to €164m in H1 22 compared with €(127.1)m a year earlier. 

 
 

 

 
 
 

 

 

 

 

 

 
 
  

Club Med Changbaishan – Opening January 2022 
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COMMENTING ON THE ACTIVITY OF THE 1ST HALF OF 

2022,  

HENRI GISCARD D’ESTAING, PRESIDENT OF CLUB MED, 

STATED: 

 

 

Over the last 2 years, we have faced a very difficult period, 
due to the impact of the pandemic on tourism, but we are 
now on the path of a strong rebound.  
  
The first half of 2022 showed a recovery in our American 
and European markets with a sharp increase in business 
volume, close to the level of the 1st half of 2019. 
Profitability recovered and operating results became 
profitable again. 
  
Despite a constantly changing health, geopolitical and 
economic environment, with the support of our real estate 
partners and our shareholder Fosun Tourism Group, we 
opened 3 magnificent Resorts in the first half of 2022. 
And we plan to open 4 new ones to fuel our growth in the 
second half of 2022.  
  
The outlook for the second half of the year is very 
encouraging. Despite an uncertain and challenging world, 
with our winning strategy and clearly defined challenges, 
we are now in a position to accelerate. 

’’ 

’’ 

Club Med Magna Marbella – Opening May 2022 
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THE SUCCESS OF A STRATEGY THAT IS NOW BASED ON 4 PILLARS 
 

Club Med's rebound demonstrates the relevance of its winning strategy, now based on 

4 pillars:  

 

 

 

• Premium with the Club Med spirit: 95% 

of the resort portfolio consists of Premium 

and Exclusive Collection Resorts, an 

increase of 9 pts compared to H1 2019 and 

20 pts in Europe-Africa. 

The current rebound in travel shows that 

the high-end sector is the first to recover 

and is more resilient when facing the 

effects of economic cycles.  

• Glocal, which combines a global 

approach with a local focus in terms of 

markets, products, and destinations. The 

Covid-19 pandemic and travel restrictions 

have led to an increase in domestic 

tourism.  

• " Happy Digital”, to continue the digital 

transformation to improve the customer 

and employee experience in the resorts 

and offices, by investing again in digital and 

technology at the same level as before the 

pandemic, to support the rebound.  

 

• “Happy to care”, which aims to take 

care of the environment and 

communities, with the 

implementation of numerous 

measures in favour of responsible 

tourism: BREEAM eco-certification 

for the construction of Resorts and 

obtaining Green Globe certification 

for the daily management of  

Club Med Resorts. 

 

 

These 4 strategic pillars help accelerate 

Club Med's rebound to become the world 

leader in all-inclusive and experiential 

premium holiday for families and active 

couples. 

 

 
 
 
 
 

Club Med Marbella – Opening May 2022 

Club Med JoyView Thousand Island – Opening June 2022 
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VERY ENCOURAGING OUTLOOK FOR THE SECOND HALF 
 

Trends for the second half of the year are encouraging, even though the acceleration of 

the rebound remains subject to rapid changes in the health, economic and geopolitical 

context.  

 

Bookings for departures in H2 22 (to 6 August 2022), are up 14% compared to H2 19.  

 

Booking figures, compared to the 2nd half of 2019, vary depending on geographical areas: 

+14% for Europe, +66% for the Americas. 

 

Meanwhile, Asia is still below pre-pandemic levels, 

affected by the health situation and border closure. 

However, several signs of a recent rebound are 

encouraging: Club Med in Phuket and Bali have 

reopened, and there is a strong momentum on domestic 

travel in Malaysia and Japan, as well as last-minute 

bookings in China in July. 

 
The capacity of the Resorts in summer 2022 is similar to 

summer 19, 36% higher than in summer 2021. 

 

ADR increased by 21% compared to H2 19.  

This increase is mainly due to the implementation of 
upscaling and massive investments in recent years, 
which have changed the portfolio of Club Med Resorts, 
with 95% of capacity now in the high-end (Premium) 
and very high-end (Exclusive Collection) categories. 
 

The occupancy rates of Resorts in Europe, Africa and the 

Americas are now at the same level as before the 

pandemic. 

 
 
 
 

ACCELERATION OF IMPLEMENTATION OF THE NEW RESORTS DEVELOPMENT 
PLAN  
 
During H1 2022, Club Med continued its ambitious 
international development, opening 3 new resorts.  
 

After the Changbaishan resort opened in January in the 

mountains of China, Club Med returned to Spain with 

the opening of Club Med Magna Marbella in May.  

Club Med Thousand Island, a new Club Med JoyView 

also opened in China near Shanghai in June. 

 

Club Med Peisey-Vallandry in the Alps, and Club Med 

Marrakech in Morocco have undergone a major 

renovation/extension project.  

 

In Thailand, Club Med Phuket successfully reopened in 

May after its first phase of renovation. 

Club Med Tignes – Opening H2 2022 

Club Med Kiroro – Opening H2 2022 
1st phase 
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In H2 2022, 4 new Resorts will open their doors in 

France and abroad: in the Alps, Club Med Tignes and 

Club Med Val d’Isère, the first Exclusive Collection 

Resort in the mountains, in Japan in the Hokkaidō, with 

the first phase of Club Med Kiroro, and finally in China 

the second phase of Club Med JoyView Yanqing close 

to Beijing. 

 

At the end of the year, the "exclusive collection" five-

masted sailing ship Club Med 2 will undergo 

embellishment work to finalize the renovation 

undertaken in 2021 in the spirit of a "yachting club". 

 

Altogether, for the 2023-2024 period, in addition to 

these 7 new Resorts in 2022, Club Med will open 10 new 

Resorts, (including 4 in China), as well as 13 

extensions/renovations of existing Resorts, while 

studying other opening opportunities.  

 

. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Club Med Exclusive Collection Val d’Isère 
Opening H2 2022 

 

About Club Med 

Founded in 1950 by Gérard Blitz, Club Med is the inventor of the all-inclusive holiday club concept and childcare, with the creation of the Mini Club in 
1967. Driven by its pioneering spirit, Club Med seeks exceptional destinations and sites. Thanks to the support of its shareholder Fosun Tourism Group 

and the implementation of its “upscale, glocal, happy digital and happy to care” strategy, Club Med is now the world leader in upscale and 
experiential all-inclusive holidays for families and working couples. Club Med has nearly 70 Premium and Exclusive Collection Resorts. Present in 32 
countries around the world, Club Med employs nearly 25,000 Great Organisers (G.O.) and Great Employees (G.E.), representing 110 nationalities. 
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