
PRESS RELEASE | PARIS, 26 JANUARY 2017

IMPROVED CUSTOMER PATHWAY, 
SIGNATURES, CLUB MAKERS...  

CLUB MED: 
AMAZING YOU

ESTABLISH CLUB MED AS THE BEST 
VALUE FOR MONEY IN THE UPSCALE 
SEGMENT

Thanks to its successful and recognised move upmarket, 
Club Med offers customers looking for an upscale 
experience the best value for money.

To give an example, a week-long stay in August at the 
Punta Cana Club Med in the Dominican Republic comes 
to €1,150 per person. 

Children under six’s stay for free.
This competitive advantage is increasingly perceived in 
the market, as can be seen in the steady increase in new 
customers (up 22% this winter).

BE A LEADER IN PROVIDING AN 
IMPROVED CUSTOMER PATHWAY

New customer behaviours are promoting the 
development of a new customer experience that 
combines mobile devices, virtual reality and a physical 
location.
Club Med has been a pioneer in transforming point of 
sales and leveraging virtual reality, and it wants to do the 
same with mobile devices.
In 2016, the company introduced responsive design to 
make its websites mobile centric. In the next few weeks, 
it will launch a booking engine specially designed and 
adapted for use on mobile devices to ensure:

Fast browsing suited to nomadic lifestyles.

Easy to use content and navigation.

An omni-channel experience so that bookings can 
be tracked across different sales channels.

In France, Switzerland and Benelux, Club Med is organising its 
initiatives around the Destination 2021 plan, with the goal of 
achieving close to €1 billion in revenue within five years.
Destination 2021 is an innovations and development programme 
with four key drivers.



Customers in the upscale segment expect personalised attentions, 
gestures and commitments. To meet these expectations, Club 
Med has launched a collection of 70 Signatures. These exclusive 
services, gestures and attentions embody the uniqueness of a Club 
Med holiday, which now becomes global brand commitments. The 
Signatures will evolve and new ones will be added over time (see list 
in the appendix).

In addition to the Signatures, Club Med wants to open up dialogue 
with its customers to get ideas for new services.
Two initiatives have been launched to achieve this:

The Club Makers digital platform (clubmakers.clubmed.fr), on 
which existing or potential customers are invited to post their 
ideas and vote for the ones they like best.

An open Management Committee meeting at which customers 
can learn and discuss about certain projects or decisions.  The first 
open Management Committee meeting was held in December 
2016.

OFFER NEW, INCREASINGLY EXCEPTIONAL 
HOLIDAY EXPERIENCES 

WINTER SPORTS IN THE SPRING SEASON:  
Spring skiing at Club Med is an unparalleled 
experience thanks to the number of locations 
right next to the slopes in premium ski resorts, 
the all-inclusive holiday concept and the 
expertise of official French skiing instructors. 

The French winter sports market is experiencing strong growth in 
the spring, with revenue up 25% from the prior-year season. 

SIGNATURE

49
Extend the list of 

activities as the days 
get longer

ACHIEVE CUSTOMER CONSIDERATION’S EXCELLENCE



ABOUT CLUB MED 

Club Med, founded in 1950 by Gérard Blitz, invented the all-inclusive holiday club concept, adding in activities especially for children with 
the creation of the Mini Club in 1967. 

Led by its pioneering spirit, Club Med seeks out exceptional destinations and sites. 

Today, Club Med is the world’s leading provider of upscale, all-inclusive holiday packages with a French touch for families and working 
couples. 

Club Med operates nearly 70 resorts, of which 80% are rated 4 & 5 Tridents. 

Present in 26 countries around the world, the Group employs more than 23,000 Gentils Organisateurs (GOs) and Gentils Employés (GEs), 
representing 110 nationalities. 

ENJOY YOUR FAVOURITE SPORTS:
Club Med has signed a partnership 
agreement with Lacoste to create 
a Golf & Tennis month at four of 
its resorts. From 15 April to 13 

May 2017, customers will be able to play golf and tennis 
with Lacoste ambassadors at the Marrakesh, Opio en 
Provence, Vittel and Da Balaia (Portugal) Club Med 
Resorts.  

Lastly, some €10 million will be invested in the 4-Trident 
Opio en Provence resort to:

Magnify the beauty of the site’s 
surroundings by opening up 
the rooms to nature and adding 
terraces and balconies 

Re-work the menu to give 
customers a new culinary 
experience

Bring in circus magic by 
introducing CREACTIVE by Cirque 
du Soleil, a new feature unveiled 
at the Punta Cana Club Med 

in the summer of 2015 that takes customers beyond 
the limits of their imagination with some 30 activities 
inspired by Cirque du Soleil performances. 

SIGNATURE

61
Play with 

champions

SIGNATURE

50
Get back to nature 

while respecting the 
environment

SIGNATURE

37
Mix and match 

different types of 
cuisine for a wide 
variety of tastes

SIGNATURE

53
Enter into the magic 

of the world’s 
greatest circus

By innovating in the customer pathway, 
customer care and holiday experience, we are 
confident in our ability to attract and win over new 
customers in our historical markets, as can be 
seen in the 22% increase in new customers this 
winter. 

said Sylvain Rabuel, Club Med Managing 
Director  France, Europe and Africa. 


