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PRESS RELEASE 
 
 

Pragelato, December 14th 2012 
 
 

 

Club Méditerranée inaugurates its new Pragelato Via lattea 4T 
Resort and reveals its new worldwide brand campaign  

 

 
 

Club Med gathers over 250 guests from around the wo rld  
in Pragelato Vialattea, from Thursday 13 to Saturda y 15 December: 

they will be the first to enjoy this new 4-Trident Resort 
and discover Club Med's new worldwide brand campaig n. 

 
 
 
Pragelato Vialattea, the new flagship Resort in the  Italian Alps 
 
On 16 December 2012, the Pragelato Vialattea Resort will open its doors to the public. At the heart 
of the Piedmont region in the Italian Alps, Club Med has created a new luxury destination in an 
authentic, well-preserved and accessible resort close to Sestriere and 90 km away from Turin.  
It is a new type of mountain Club Med Resort with charming architecture organised in hamlets of 
chalets. 
 
 
 
With a ski-in ski-out access to the second 
largest ski domain in Europe, the 
Pragelato Vialattea resort offers a skiing 
experience to all levels and numerous 
snow activities. In summer, it is the ideal 
location for families to have fun outdoor for 
example by golfing, mountain biking or 
hiking. In any season, it is the best place 
to enjoy the Italian way of life: a friendly 
atmosphere and fine cuisine in a typically 
Italian setting. 
 
Pragelato is at 1600 metres of altitudes in 
a preserved environment ideal for the 
discovery of the wooded landscape.  
Pragelato has a rich local cluture marked 
by the 2006 Turin’s Olympic games. 
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"And what is your idea of happiness?"  
 
From January 2013, Club Méditerranée will launch a new global brand campaign, relying on the 
expertise of the Saatchi & Saatchi + Duke agency. 
 
Built around the coherence and intensity of the Club Med experience, which brings its clients into 
contact with the emotions and sensations they've dreamed of, it is based on a new signature 
slogan: " And what is your idea of happiness?" 
 
Sixteen visuals representing as many metaphors symbolise a singular and different happiness that 
each person is free to imagine as he wishes. Club Med is making dreams come real.   
 
 
 

 
 
 
 

. 
Access to the 16 visuals   : 

http://www.clubmed-corporate.com/?p=6602 
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Other news for 2013  
 
In 2013, Club Med will place even more emphasis on family happiness: 
After Pragelato, this spring the Resorts of Belek in Turkey and Guilin in China will open their doors. 
Belek is a "sport and wellbeing" destination, which will please both land- and water-sports 
enthusiasts. Guilin is the second Chinese Resort and one of the top destinations for cultural 
heritage and local tourism. 
Club Med will also cultivate its pioneering spirit through several innovations and, in particular, a 
new rates structure for European clients (free for children under 6 years old outside school holiday 
periods). 
Other innovations will mark the year: 
In particular, Club Med 2 cruises covering northern Europe, Discovery Circuits by Club Med, which 
will for the first time include China, and the new Club Med Business infrastructures. Every effort 
will be made to allow every client to find the location and activities to live out the happiness they 
dream of. 
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