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From January 2013, Club Méditerranée will deploy its 
new global brand campaign. It is based on its successful 
repositioning on the upscale segment. 

Its strength is to present, in a modern and innovative 
way, everything that differentiates Club Med : its informal 
chic and friendly spirit, and its capacity to make clients 
the main protagonists of their experience of happiness, 
Club Med being the instrument that releases them from 
constraints through its upscale all-inclusive concept. 

The campaign illustrates an additional dimension to the 
happiness clients can enjoy at Club Med, a happiness 
different from all others because its intensity makes it 
unique, allowing clients to experience emotions as in-
tense as in their dreams. And in doing so it invites every 
client to imagine their own dream(s).

The result is a new brand signature :

This approach, in the form of an open question, res-
ponds to a changing and increasingly participative so-
ciety, symbolising the rise of the digital era and social 
networks. This signature intrigues and invites readers to 
project themselves into a very personal vision of happi-
ness and to share it. 
This renewed freedom for the client is a return to Gérard 
Blitz's original aim : "We are in touch with something 
mysterious : mankind's inner liberation".

The creative principle consists of 16 visuals, embodying 
the signature. Each is a metaphor whose dreamlike di-
mension harnesses the power of imagination and recalls 
the uniqueness of the experience made possible by 
Club Med.

Club Med launches a new 
global brand campaign
16 metaphors and one signature : 
« And what's your idea of happiness? »

« And what's your idea of happiness? »

The first part of the film traces the history of Club Med and its most memorable campaigns. 
The second and third parts present the new Saatchi&Saatchi+Duke campaign.
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Brand campaign team
Agency : SAATCHI & SAATCHI + Duke
Creative director :  ...........................................Anne-Cécile Tauleigne
Art supervisor :  ............................................................ Nicolas Taubes
Creative staff :  ................................... Mathieu Viloutreix (Pagemaker)
 ......................................................Delphine Bojago (Artistic director)
Deputy general manager :  ..........................................Nicolas Askevis
Customer manager :  ....................................................Camille Olivier
Advertising manager :  .................................................... Laure Bathol
Production :  ...................................................................Elysian Fields
Production manager :  ..................................................Marine Azzouz

Photographer :  ...............................................................Nick & Chloé
Photographer's agent :  ................................................. Florence Moll
Retouching :  ............................................................... La Manufacture
Club Med :
Director, General Strategy and Asia Pacific :  ... Caroline Puechoultres
Director Brand/Product/Studies :  .........................Sophie Barthélémy
Manager Brand, Communication 
and Multimedia :  ...........................................Armelle Vimont-Laurent
Brand and communication expert :  .......................... Mathilde Cossin

The approach
Capitalizing on the expertise of the Saatchi & Saatchi + 
Duke agency, this campaign will be deployed in 47 coun-
tries*  and in 22 languages. The brand's theme song (Pa-
raiso, composed by Jean-François Mory) has been re-
orchestrated to update it whilst maintaining its identity, 
a swinging rhythm and heavy percussion, expressing se-
renity, joyfulness and conviviality.

The deployment will stretch out over several months by 
geographical area :

  January : France, European markets and certain Asian 
markets

  February : China

  March : Brazil, United States

It will be deployed through posters, the press, digital 
media, travel agencies and will be visible in Resorts.

In 1950, Club Med was built on the vision of its two foun-
ders, Gérard Blitz and Gilbert Trigano, convinced that hap-
piness is mankind's the destiny and that to achieve it he 
must be free and free from all constraints.
Gérard Blitz said at the time : "Our goal in life is to be 

happy… The time to be happy is now. And the place to 
be happy is here."
In this context, Club Med's purpose is to allow its clients, 
during their holidays, to get back to the way life should be, 
or what life should never have stopped being. 

In every passing decade, Club Med has catered to 
society's expectations, ceaselessly reinventing the al-
chemy of happiness :

  In the 70s and 80s : happiness is a simple affair, 
like a return to basics in a period of economic ex-
pansion that led to the "Verbes" (verbs) and "Anti-
dote for civilization" campaigns.

  In the 80s and 90s : happiness is a free choice, ac-
knowledged and demanded in the face of rising 
individualism. It is the "Le bonheur, si je veux" (Hap-
piness the way I want it) campaign.

  In 2000 : happiness is a renewal, in a world in crisis 
and at war. It is the "Être-re" (Being happy again) 
campaign.

  In 2005 : happiness means opening up to others, 
in a society that is closed in on itself. It is the "Visa-
ges" (Faces) campaign.

  In 2008 : happiness is multifaceted, in an increasin-
gly complex world. It is the "Bonheurs" (Happiness) 
campaign.

  And now, in 2013, in a world where Internet has revo-
lutionised everything (conventions, habits, certain-
ties), happiness has become participative. Every 
person must be able to give their own vision… their 
idea of perfect happiness.

Nevertheless, over time, the Club Med spirit has 
always been present and continues to shine through : 
it is an informal-chic and friendly way of life that com-
bines personal freedom and the pleasure of shared ex-
periences in exceptional surroundings.
Thanks to this spirit, Club Med clients can enjoy upsca-
le holidays, escaping the cold remoteness of conven-
tional hotels to treat themselves to an informal break 
consisting of "letting go", surprises and new encoun-
ters, like nowhere else.

Happiness according to the Club Med Spirit
A mission that started over 60 years ago to provide a break filled with happiness

Although the ways of attaining happiness have changed over the last 60 years, 
at Club Med happiness has remained specific because imprinted with the Club 
Med Spirit

* Argentina, Australia, Austria, Belgium, Brazil, Canada, Chile, China, Denmark, Finland, France, Germany, Greece, Hong Kong, Hungary, India, Ireland, Israel, Italy, 
Japan, Lebanon, Malaysia, Mexico, Morocco, Netherlands, New Zealand, Norway, Paraguay, Poland, Portugal, Russia, Singapore, Slovakia, South Africa, South Korea, 
Spain, Sweden, Switzerland, Taiwan, Thailand, Tunisia, Turkey, Ukraine, United Kingdom, United States, Uruguay, Venezuela.

Download 
the 16 visuals

➜
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 Pragelato is a small, preserved resort at an elevation of 
1,600 m, near Sestrières, and just 90 minutes from Turin 
Airport and 30 km from Oulx train station.

 A place filled with the spirit of the 2006 Turin Olympic 
games, with its ski jumps and Olympic cross country skiing 
slopes.

Pragelato Vialattea

The charm of an authentic 
Alpine resort

 440 km of slopes at 7 different ski resorts, with slopes suitable for all levels :
 Ski in Ski out to Vialattea, the 2nd largest skiable domain in Europe;
 Ski through pine trees on the slopes at Pragelato.

 Enjoy Alpine skiing, cross country skiing and snowboarding, but also 
snowshoeing and Nordic walking : packages and classes available for all le-
vels starting at age 4, supervised by Italian Ski School instructors. 

 And a large range of activities* for an intense mountain experience : sled-
ge dogs, ice skating, horse riding and more…

* At extra cost.

The best of glide sports with access to two skiable 
domains

New 4 trident resort
Chalet spirit with Italian way of life style
A resort of authentic chalets in the heart of the Piedmont region, to enjoy the 2nd 
largest skiable domain in Europe, as well as La Dolce Vita, Italian way of life style.

➜

Download 
the visuals here
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 Rooms with an elegant, cosy and 
contemporary style, designed by 
Rémy Camoin.

 Spacious, family friendly accom-
modation with rooms suited for up 
to 6 people. 

 234 rooms with 3 comfort levels : 
Club rooms, Deluxe rooms, and Sui-
tes in duplexes with jacuzzi.

 Club Med Business : two 30 m2 
conference rooms for 24 people 
and one 70 m2 conference room for 
58 people (with the possibility of ad-
justable spaces such as at La Tana 
speciality restaurant, which can seat 
up to 90).

At the restaurant
 A buffet style restaurant with 4 
rooms, each with its own ambiance.

 An Italian specialties restaurant, 
La Trattoria with a delicatessen fea-
turing traditional products. 

 A wine-centered experience at 
the mountain cuisine specialties, La 
Tana.

 Your choice of 2 bars – cosy and 
intimate, or lively with fun filled Club 
Med activities.

 A mountain restaurant for lunches 
overlooking the slopes.

At Club Med Spa 
by Payot
 Free access to the sauna for abso-
lute relaxation, with a heated indoor 
pool and fitness classes to help you 
to relax.

 A variety of beauty treatments* 
such as "Ski Regeneration", duo 
treatments,etc.

 Discovering the world of well-
being for teenagers with Teens 
Spa** beauty treatments.

*  At extra cost / ** Excluding massages, available 
only at certain times of the day.

Pragelato Vialattea
A new style 
of mountain resort

Moments of relaxation to enjoy La Dolce Vita, Italian way of life style…

 A wide range of children’s Clubs, 
for ages 2 to 17 : 
 Petit Club Med®*
 Mini Club Med®

 Club Med Junior’s®, offering day-
time and evening activities.

 An all new concept :
 Mini Club Med® for kids ages 
5 to 10 : each Mini Club room will 
be thematized :Music Academy, Art 
Studio, Games Factory.

Innovations for kids



9

 Playful themes Hikes.

 Activities packs for all ages : choose 
from Fun, Natural or Animal Sensa-
tions, to name but a few.

 Mountain biking.

 Explore the region with its wealth of 
cultural remnants likes the Fenestrelle 
Fortress, the largest in all of Europe, 
and the Sacra di San Michele which 
inspired Umberto Eco’s "The Name 
of the Rose".

 A golf school offering classes for 
all levels.

 A 9 hole course in a natural set-
ting at the foot of the mountains.

Pragelato Vialattea, also a summer experience
Lots of new activities at the centre of Piedmont’s natural parks 

For golf lovers :

Summer in the mountains at Club Med 
for a fantastic family getaway 

➜

Download 
the visuals here
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 45 minutes east of Antalya, the 
Belek Resort is located in a preser-
ved zone on the Turkish Riviera.

 Amazing landscapes and a gor-
geous sandy beach that is a favou-
rite among sea turtles.

 A region rich in sites waiting to 
be explored : the famed Ancient 
ruins at Perga and Aspendos, and 
the authentic charm of Antalya’s old 
town.

 A resort open year round thanks to 
the sunny Mediterranean climate.

Belek 

At the heart of a unique 
site in Turkey  The only Club Med Resort in Turkey to offer all the Kids Clubs, from Baby 

Club Med®* to Club Med Passworld®, for ages 4 months to 17 years.

 Unique infrastructures for family fun : water slides, kids pool, paddling 
pool, bowling alley*, flying trapeze and more.

 Spacious, luxurious accommodation perfectly suited for family holidays. 

* At extra cost

Paradise for families and kids

New 4 trident resort with villas
Sport and wellness on the Turkish Riviera
In the unique setting of a prestigious golf course and a preserved beach stretching 
2.5 km along the coast, a new wellness and sport paradise on the Mediterranean… 
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 Club Med Spa by Carita, a 
1,300 m2 space that offers a wide 
variety of beauty treatments as well 
as a Teen Spa** program. 

 Rest and relaxation at our free 
saunas and hammams.

 Relax in our two heated indoor 
pools, including a magnificent, calm 
wooden pool with a "zen" like at-
mosphere.
**  Excluding massages, available only at certain 

times of the day.

Moments of absolute 
relaxation, calm and 
well-being

 A 655 m2 amphitheatre that seats 
up to 500 people can also be used as 
an auditorium for live performances. 

 7 meeting rooms with modern equi-
pment, ranging from 50 to 204 m² in 
size.

Club Med Business infrastructures accommodates 
groups and seminars

 Holidays to strengthen ties with loved ones and yet still allow everyone to 
enjoy the resort, each in their own way.

 16 intimate yet spacious 2 bedrooms villas with an outdoor pool, an in-
door pool and a sauna.

 Let the butler handle everything, from serving breakfast at the villa to 
booking private excursions.

Private villas to share with the family

>  And also enjoy windsurfing, water sports, flying trapeze, tennis  
and much more…

 Lykia Links Golf is a renowned 18 
holes course with a seaside green. It 
is ranked amongst the Top 100 best 
golf courses in the world and offers 
an amazing view and high quality fa-
cilities : a driving range, two putting 
greens, a lively clubhouse and more. 
The perfect place to enjoy lessons 
from a pro.

 10 other well reputed courses 
along the coast will give you the op-
portunity to perfect your swing.

 Innovative golf offer, particularly 
the new green fees packs that cover 
additional golf courses for more va-
ried experiences.

Prestigious golf course 
➜

Download 
the visuals here
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In addition to these new destinations, 
Club Med now offers new services for kids 

 Starting in Summer 2013, KIDS 
UNDER 6 YEARS OLD STAY FOR 
FREE (outside school holiday pe-
riods).

 Playful nutrition thanks to the Kids 
Smart Tray, which promotes meal 
time and encourages kids to " eat 
healthy".

 In Asia, activities to strengthen 
the parent-child bond : yoga, Thai 

boxing, family cooking competitions 
and more.

 In Europe, individual swimming 
lessons* adapted to each child’s le-
vel and pace.
* At extra cost.

 New Baby Club Med®, available at 
Cherating Beach and Serre-Cheva-
lier Resorts, are a real showcase for 
Club Med’s professionalism in infant 
care for ages 4 months and up. 

Always more for 
families and kids

Children innovations

 Parents can enjoy their stay with peace of mind, safe in the knowledge 
that they can count on quality supervision for their kids.

 Services and supervision for babies ages 4 months and up.

 Sporting and artistic activities for babies to teenagers.

 Nature inspired themes for early learning activities.

A pioneer in children’s accommodation and 
entertainment for more than 40 years

 Each Mini Club room will be the-
matized :
 Music Academy
 Art Studio
 Games Factory 

 A set-up that matches children’s 
lifestyles and satisfies their expecta-
tions. 

 A larger range of activities to en-
rich kids’ experiences at Club Med. 

A new Mini Club Med® concept

New Baby Club Med® 
for your littlest ones

60 0 100 0

0 60 100 0

0 50 0 0

20 10 10 30
Validation DA/DC :

Validation Client :

LOGOS KIDS
N° dossier : 20120466E 

Date : 17/09/12
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 After each port of call, the Nor-
thern horizons unveil their raw 
beauty and their diversity, with 
fjords, fishing ports, Nordic capital 
cities, glaciers, Celtic castles and 
more.

Exclusivity for Summer 2013 aboard on Club Med 2 for a journey through 
Northern Europe

Club Med 2 Cruises
New ports of call along Norway’s fjords 
on a sailing ship

 A journey punctuated by cultural discoveries and gor-
geous maritime routes along the Scottish coastline
9 days - 8 nights, 4-12 July 2013.

 Some Ports of call : 
 Isles of Scilly, an archipelago ranked as an Area of 
Outstanding Natural Beauty, is protecting a multitude of 
plant and bird species.

 Oban, with its Waterfront Centre and its famous dis-
tillery whose whisky has been named one of the best in 
Scotland. 

« Journey into Celtic Lands »
New cruise : France / United Kingdom /
Ireland / Scotland-Norway

« Majestic Norwegian Nature »
New Norwegian cruise : 
Bodo / Stavanger

 Between typical Norwegian towns with wood houses, 
fjords and glaciers
8 days - 7 nights, 12-19 July or 9-16 August 2013.

 Some Ports of call : 
 Bergen, one of the most beautiful Hanseatic cities in 
Norway, a veritable open air museum best known for its 
UNESCO World Heritage listed port.

 Kristiansund, built over 3 islands connected one to 
another by bridges and completely devoted to the sea.

 Svartisen Glacier : the second largest glacier in 
Norway.

« Colorfoul towns and Silver Glaciers »
New Norwegian cruise : 
Stavanger / Bodo

 Superb views on a cruise 
combining fjords, moun-
tains, forests and small 
ports surrounded by tradi-
tional houses…
8 days - 7 nights, 19-26 July 
or 16-23 August 2013.

 Some Ports of call : 
 Geiranger Fjord, a 
UNESCO World Heritage 
listed site bordered by 
steep walls dotted with 
a multitude of cascading 
waterfalls.

 Flam-Vik, best known for 
its grandiose landscapes, 
will be traversed aboard 
a railway, giving passen-
gers the time to admire its 
snowy peaks, waterfalls, 
verdant prairies and so on.

 Alesund, located on an 
archipelago and famous 
for its art nouveau style 
architecture, is conside-
red to be Norway’s 
most beautiful city.

➜

Download 
the visuals here
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 In South West China, at the heart 
of the Guanxi province, 1 hour travel 
from Hong-Kong

 A site embraced by the Li River 
and karst hills : a landscape ranked by 
UNESCO part of the World Heritage

 The resort is built on one of China’s 
most popular tourist sites and one of 
the best known sites in the world.

 330 spacious rooms.

 Equipped with a conference cen-
tre that hosts corporate seminars and 
groups. 

Nestled at the heart of a famous authentic, natural 
and majestic site

Guilin
New 4 trident resort
A destination for nature and discovery
Club Med’s new Resort, nestled in the heart of unexpected landscapes, will delight 
families searching for a change of scenery and wishing to explore unique locations. 

 Five tours to discover all facets of 
China
 3 tours departing from Beijing : 
"Chinese Cultures", "China on the 
Blue River" and "On the Mandarin’s 
Trail".
 2 tours departing from Hong Kong : 
"Yunnan : Gardens of the Sky" and 
"Hong Kong, Macao and Guilin"

 Supervision for kids ages 2 to 17 : 
Petit Club Med®*, Mini Club Med® 
and Club Med Passworld®.

 Moments of relaxation at the Spa 
by Comfort Zone and in our three 
swimming pools, including one calm 
pool and one indoor pool.

 Sports activities with a focus on 
nature and outdoor activities : flying 
trapeze, tennis, rock climbing, moun-
tain biking, yoga, tai chi and so on. 

 Art workshops* to soak up the lo-
cal culture.

 A varied schedule of excursions 
to take full advantage of this unique 
site.
* At extra cost.

China : 
« Les Circuits Découverte 
by Club Med »

Full range of sports 
and cultural activities 
for young and grownups 
alike

➜
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